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Social Media Best Practice for Businesses 
	Today, numerous social media platforms could help augment the customer base of current or existing businesses. Companies such as the Final Detail- a startup event preparation firm are an example of an organization that utilizes different social media presence techniques. The startup owns only a website with a partial customer awareness base, and hence the firm wants a social media presence to foster growth and eventually business success. The foremost move involves dictating the social media platform to attract a wide range of potential clients. 
	The Final Detail focuses on both government and private events, weddings, and corporate meetings. They plan for the event, including sitting plans, invitation designs, and accessories. Hence, the said social media platform must entice many potential clients; to build brand awareness. Different firms use Twitter, where Twitter cards create the business brand and lure new customers. Twitter is suitable at the start for it supports the incorporation of images in a Tweet. Subsequently, most food production companies also use YouTube and Facebook Watch to showcase videos of past client events. 
The practices mentioned above result in an upsurge in the number of people who visit the website. Most digital firms keep track of the trend and feedback from customers through a Facebook Tracking Pixel. Automated Emails with presentations regarding company services will be directed to followers for enforcement of brand cognizance. After the organizations have attained the target group, they plan out the modes of utilizing the pertinent social media platforms to evaluate the benefits they yield. Most firms probe into the content posted by supplementary event preparation organizations, focusing on what content attracts the most followers (Carrigan et al., 2019). Hence, this aspect helps save on time used to acquaint the Firms' staff to entice the consumers. 
The said firms also aim to maintain consistency by using common brand logos, cover photos, and tag lines over the different platforms. The firms defend the excellence of the content it posts on the forum, which will encompass helpful tips that will assist the consumer in the proper use of company products and services. The corporate typically debate the pros and cons of event planning, the essence of engaging an event planner, and tips for saving money on events on their Facebook and YouTube webcasts. Through Twitter, followers will be notified of upcoming client events and tricks of preparing for any occasion.
However, companies must reflect on and adhere to each social media platform's policy terms, which can significantly influence business use (Singh et al., 2015). Facebook, for instance, has a policy that a firm should keep its app description updated and undesirable responses under their brinks. YouTube also encompasses advertising terms that declare that the company has to agree not to utilize their marketing services unless supplementary material not attained from YouTube appears on a similar page. Failure to adhere to the said policies carries adverse repercussions to the company that uses the platforms.
 During the 2016 Republican Convention, Melania Trump plagiarized part of Michelle Obama's Speech, a move that saw The U.S. Justice Department ponder it on Twitter. However, a staff member from the said department mistakenly tweeted from the Justice department's Twitter account, where the Justice department quickly revoked the tweet and barred the staff member's access. Proper use of social media platforms yields a vast and permanent customer base. The Gaylord Opryland Hotel, for instance, attended to a customer who tweeted the hotel requesting a spa clock radio she left in her room. The hotel operators positioned the spa clock in her room alongside a handwritten note and consequently garnered tremendous media coverage for their act of kindness.
Through Social media, the customer has an instant voice, offering instant response on the firm's commodities and services. Hence, a business should utilize the rule of thumb that emphasizes issuing a quick thank you feedback under a customer's positive response (McCann et al., 2015). The consumer should also add the said consumer to a list of the guest contributor if they have valuable content to offer. Negative responses are expected and are to be dispersed not by erasing posts but through listening to online customers. Through proper communication, the business accrues an elaborate reputation and a stable customer base; on the contrary, negative reflections are built when a firm erases comments, where screenshots of the comments resurface with other consumers leaving negative feedback on the ignored message. 
Furthermore, an undesirable response is bound to occur even in offline business negotiations. Firms will only accrue social media success through consistent conversation and heeding to consumer concerns with responses to complaints offering a permanent solution. Such firms use the strategies mentioned earlier to create a thrilling social media profile that leads to better performance regarding applicable social media practices.
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